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Consumer Law Guide

Buying Your New Car
· Second only to a home as the most expensive purchase many consumers make. According to the National Automobile Dealers Association, the average price of a new car sold in the United States is $28,400. That’s why it’s important to know how to make a smart deal.
· Think about what car model and options you want and how much you’re willing to spend. Do some research. You’ll be less likely to feel pressured into making a hasty or expensive decision at the showroom and more likely to get a better deal.
Consider these suggestions: 
· Check publications at a library or bookstore, or on the Internet, that discuss new car features and prices. These may provide information on the dealer’s costs for specific models and options.
· Shop around to get the best possible price by comparing models and prices in ads and at dealer showrooms. You also may want to contact car-buying services and broker-buying services to make comparisons.
· Plan to negotiate on price. Dealers may be willing to bargain on their profit margin, often between 10 and 20 percent. Usually, this is the difference between the manufacturer’s suggested retail price (MSRP) and the invoice price.
Because the price is a factor in the dealer’s calculations regardless of whether you pay cash or finance your car — and also affects your monthly payments — negotiating the price can save you money.
· Consider ordering your new car if you don’t see what you want on the dealer’s lot. This may involve a delay, but cars on the lot may have options you don’t want — and that can raise the price. However, dealers often want to sell their current inventory quickly, so you may be able to negotiate a good deal if an in-stock car meets your needs. 
Invoice Price is the manufacturer’s initial charge to the dealer. This usually is higher than the dealer’s final cost because dealers receive rebates, allowances, discounts, and incentive awards. Generally, the invoice price should include freight (also known as destination and delivery). If you’re buying a car based on the invoice price (for example, "at invoice," "$100 below invoice," "two percent above invoice"), and if freight is already included, make sure freight isn’t added again to the sales contract. Base Price is the cost of the car without options, but includes standard equipment and factory warranty. This price is printed on the MonroneMonroney Sticker Price (MSRP) shows the base price, the manufacturer’s installed options with the manufacturer’s suggested retail price, the manufacturer’s transportation charge, and the fuel economy (mileage). Affixed to the car window, this label is required by federal law, and may be removed only by the purchaser. 
Dealer Sticker Price, usually on a supplemental sticker, is the Monroney sticker price plus the suggested retail price of dealer-installed options, such as additional dealer markup (ADM) or additional dealer profit (ADP), dealer preparation, and undercoatingFinancing Your New If you decide to finance your car, be aware that the financing obtained by the dealer, even if the dealer contacts lenders on your behalf, may not be the best deal you can get. 
Contact lenders directly. Compare the financing they offer you with the financing the dealer offers you. Because offers vary, shop around for the best deal, comparing the annual percentage rate (APR) and the length of the loan. When negotiating to finance a car, be wary of focusing only on the monthly payment. The total amount you will pay depends on the price of the car you negotiate, the APR, and the length of the loan. 
Sometimes, dealers offer very low financing rates for specific cars or models, but may not be willing to negotiate on the price of these cars. To qualify for the special rates, you may be required to make a large down payment. With these conditions, you may find that it’s sometimes more affordable to pay higher financing charges on a car that is lower in pric

Lemon laws

Occasionally military personnel purchase a car that does not live up to the manufacturer's warranty. When that happens, most reputable auto dealers will work with the purchaser to make it right. When that fails to happen, military members often seek legal assistance about using a State Lemon Law.
On the practical side, if you have a recurring problem with your new vehicle, you should place your complaints in writing and ensure you notify the manufacturer, its agents, or its authorized dealer of the nonconformity. Be sure to document all of the problems with the vehicle and explain that you want the nonconformity repaired or corrected. Keep all receipts of service to your vehicle and the number of attempts the dealer has had to correct the problem. Also keep a log of how many days your vehicle is in the shop. If you continue to have the same problems, be sure to send copies of all your documentation, along with a demand for satisfaction under the State Lemon Law, to the manufacturer. If you do not get a satisfactory result, contact an attorney at the legal office for further advice. 
Before visiting your local legal assistance office you may find one or more of the information sites below helpful: 

[image: Show details for Selected Automobile Lemon Law Information Sites:]Selected Automobile Lemon Law Information Sites:
Selected Automobile Lemon Law Information Sites:
http://www.autopedia.com/html/HotLinks_Lemon.html, Autopedia: Lemon Law Information and Sites -- Links to virtually all state "lemon law" statutes. 
http://www.law.cornell.edu/topics/state_statutes3.html#motor_vehicles, Cornell Law School Links to State Statutes on Motor Vehicles. 
http://www.nhtsa.dot.gov/, The National Highway Traffic Safety Administration (NHTSA). NHTSA’s searchable database contains summaries of all recalls, all technical service advisories and all owner complaints on all vehicles manufactured since 1980. You can get the complaint number or investigative file number and obtain a copy of the complete NHTSA file. Clients can also file complaints online. 

http://www.carlemon.com/, state law summaries/statutes
Virginia, DC and Maryland Lemon Laws-
· http://www.autopedia.com/html/LemonLaw/VA_lemonlaw.html
· VA - Lemon Law - Virginia Statutes -Title 59.1, Chapter 17.3, §59.1-207.9 - §59.1-207.16 
· VA - Lemon Law - Attorney General's Office. 
· VA - Lemon Law - Office of Consumer Affairs. 
DC - Lemon Laws - DC (District of Columbia) Lemon Law Civil Code, Dept of Consumer and Regulatory Affairs. 
· DC - Lemon Law Statue: Division VIII, Title 50, Subtitle II, Chapter 5. 
· DC - Lemon Law - District of Columbia Department of Consumer and RegulatoryAffairs. 
MD - Lemon Laws - Maryland Lemon Law Statutes and Summary by Department of Legislative Reference
· MD - Lemon Law - Maryland Lemon Law Statutes. 
· MD - Lemon Law - Maryland Consumer Guide. 
· MD - Lemon Law - Office of Attorney General - Your Rights Under Maryland's Lemon Law 







Credit Repair - Self-Help

You see the advertisements in newspapers, on TV, and on the Internet. You hear them on the radio. You get fliers in the mail. You may even get calls from telemarketers offering credit repair services. They all make the same claims:
"Credit problems? No problem!" 
"We can erase your bad credit—100% guaranteed." 
"Create a new credit identity—legally." 
"We can remove bankruptcies, judgments, liens, and bad loans from your credit file forever!" 

Do yourself a favor and save some money, too. Don’t believe these statements. Only time, a conscious effort, and a personal debt repayment plan will improve your credit report.

You may find this information helpful on how you can improve your credit worthiness.

The Scam
Everyday, companies nationwide appeal to consumers with poor credit histories. They promise, for a fee, to clean up your credit report so you can get a car loan, a home mortgage, insurance, or even a job. The truth is, they can’t deliver. After you pay them hundreds or thousands of dollars in up-front fees, these companies do nothing to improve your credit report; many simply vanish with your money.

The Warning Signs
If you decide to respond to a credit repair offer, beware of companies that: 
  Want you to pay for credit repair services before any services are provided, 
  Do not tell you your legal rights and what you can do—yourself—for free; 
  Recommend that you not contact a credit bureau directly; 
  Suggest that you try to invent a "new" credit report by applying for an Employer Identification Number to use instead of your Social Security Number; or 
  Advise you to dispute all information in your credit report or take any action that seems illegal, such as creating a new credit identity. If you follow illegal advice and commit fraud, you may be subject to prosecution. 
You could be charged and prosecuted for mail or wire fraud if you use the mail or telephone to apply for credit and provide false information. It’s a federal crime to make false statements on a loan or credit application, to misrepresent your Social Security Number, and to obtain an Employer

http://www.consumer.ftc.gov/articles/0058-credit-repair-how-help-yourself






































AUTO DECALS AND REGISTRATION REQUIREMENTS IN VIRGINIA
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Decals Generally:  Every vehicle garaged or parked in Virginia overnight must display a current decal on the windshield indicating personal property taxes have been paid to the jurisdiction and licenses in a state other than the Commonwealth of Virginia.  This law applies to automobiles, trucks, motor homes, trailers, semi-trailers, motorcycles and boats.  You must get your local decal within thirty (30) days of arrival or you are subject to a $100.00 fine.  Local police routinely issue tickets for failure to display a current decal after thirty (30) days in the jurisdiction.

Non-resident (“Military”) Decal or Resident (“Non-Military”) Decal:  Decals are issued by your local county or city offices listed below.  The type of decal you need depends upon whether you are subject to personal property (ad valorem) taxes in the Virginia county or city where the vehicle is parked at night.  The Servicemembers Civil Relief Act (SCRA) exempts qualifying active duty service members from paying the personal property (ad valorem) taxes while in Virginia.  To Qualify for an exemption from paying personal property (ad valorem) taxes under the provisions of the SCRA, two requirements must be met: (1) the vehicle must be titled only in the name of the active duty servicemember or spouse and (2) the servicemember and spouse must be domiciliaries of a state other than Virginia.  If the vehicle is titled jointly with someone besides a spouse (e.g. a parent who is not on active duty) then the vehicle is subject to all personal property taxes in the jurisdiction where the vehicle is parked each night.  If there is no decal on the vehicle, the police will ticket the vehicle and the local tax authorities will collect the taxes due, including taxes from the time the vehicle entered Virginia, unless there is an exemption under the SCRA.  Leased vehicles are also subject to the personal property tax, even if the active duty service member is a domiciliary of a state other than Virginia.

(If, for any reason, e.g. personal income taxes or personal property taxes, you are considering changing your tax domicile from a state other than Virginia to Virginia while you are living there, you may want to consult a Legal Assistance Attorney for advice before you make any changes.)

Domiciliary of Virginia:  if your tax domicile is Virginia you are liable for personal property tax to Virginia and you are not exempt under the SCRA.  The personal property tax is levied by the county or city of your domicile.  Therefore, if your county or city domicile is other than where you currently live, you are liable for the personal property taxes to the tax jurisdiction of your domicile.  If you wish to obtain a “military” or non-resident decal for the jurisdiction where your vehicle is parked each night, you must present proof that you have paid the taxes in the Virginia tax jurisdiction of your domicile.  If you do not provide this proof, your vehicle is treated as “non-military” and you are liable for the taxes in the locality where your vehicle is parked as a resident of that tax jurisdiction.

If You Park on Base Each Night:  Although active duty service members who garage or park their vehicle on a military reservation in Virginia are not required to have a local decal on their vehicles, they may wish to obtain a decal to avoid being ticketed by the local police and having to go to court to prove their vehicle was located on a military base.

Points of Contact for Vehicle Decals:  In Northern Virginia, it is relatively easy to obtain an annual decal.  For your first decal you must appear in person at a county or city office with the following documents: (1) your current vehicle registration; (2) your current valid military ID card; and (3) your most recent Leave and Earning Statement (LES) showing your tax domicile and your pay Entry Base Date.  If your domicile is not a Virginia locality you will be issued a local decal for a small fee or no charge.  Contact the jurisdiction in which you park your vehicle each night at the following telephone numbers to obtain an address where you can get a decal:

City of Alexandria:	703-838-4560 (press 4), no fee.  301 King Street, Rm 1700, 8:00 a.m. to 5:00 p.m. (form available online to expedite process)

City of Fairfax:	703-385-7882  10455 Armstrong St., Rm 224, 8:30 a.m. to 5:00 p.m., no fee, decal required as of March 2010.

City of Falls Church:	703-248-5046, no fee. Commissioner of Revenue, 300 Park Ave., Suite
	104E or by mail.

County of Arlington:	703-228-3344, no fee. 2100 Clarendon Blvd., 2nd Floor.   You must get your first decal at the county office; you may obtain decals for subsequent years during September and October at the Provost Marshall’s Office at Fort Myer.

County of Fairfax:	703-222-8234 no fee, no decal required as of March 2010 but check with towns.

County of Prince William:     703-792-6730, no decal necessary except for towns, including Dumphries, Haymarket, Quantico and Occoquan.

Vehicle Registration:  Vehicle registration is done at the Virginia Department of Motor Vehicles (VDMV).  As an active duty service member you may register your vehicle in your state of domicile.  If that state allows you to register it there or you may register as a non-resident in Virginia.  Active duty service members may be able to save themselves some money by registering their vehicle in Virginia as a non-resident.  This will save money if the service member’s state of domicile charges a personal property tax and that state will pro-rate their registration fees and give the service member a refund when the vehicle is registered in Virginia as a non-resident under the SCRA.

Vehicle Safety Inspection:     Before registering your car as either a resident or non-resident in Virginia you may be required to have a current Virginia safety inspection.  Call the Department of Motor Vehicles (DMV) to determine if you need an inspection certificate before registering your vehicle.  If a vehicle inspection is required for your vehicle it can only be done by facilities of the Commonwealth of Virginia to provide inspections.























Consumer Scam Resources

Federal Consumer Information Center (FCIC) Scam Resource lists sites that report on scams/frauds being committed against consumers. Some of these sites have toll-free hotlines for reporting scams/frauds and consumer abuse. 
FCIC’s Scams and Frauds - some of the latest Scams, Frauds, and Consumer Abuse items in the news. 
FCIC Scam Resources 
Federal Trade Commission (FTC): The FTC works to protect consumers against unfair, deceptive, or fraudulent practices, and enforces a variety of federal antitrust and consumer protection laws. Don’t get taken in by these everyday scams. 
Consumer Sentinel: See how law enforcement all over the world work together to fight fraud, using Consumer Sentinel, an innovative, international law enforcement fraud-fighting program. 
Better Business Bureaus Alerts: The Council of Better Business Bureaus (CBBB) posts warnings to notify consumers and businesses about recently discovered, fraudulent business scams, as well as help resolve buyer/seller complaints against a business including mediation and arbitration services. 
Internet Fraud Complaint Center (IFCC) Provides victims of Internet fraud a convenient, easy-to-use reporting mechanism that alerts authorities of a suspected criminal or civil violation. The IFCC is a partnership between the FBI and the National White Collar Crime Center. 
Bureau of Public Debt (BPD): Is it really a security and is it really backed by the U.S. Government? Many schemes have been directed at banks, charities, companies, and even individuals, by others seeking payment on fraudulent securities. The BPD will alert you to these scams and help you protect yourself from being taken in. 
Coalition Against Insurance Fraud: The Coalition Against Insurance Fraud is the only national organization dedicated exclusively to fighting insurance fraud through public advocacy and public education. 
Medicare Fraud and Abuse: Medicare is taking strong action to combat fraud and abuse in key areas. Their goal is to make sure Medicare only does business with legitimate providers and suppliers who will provide Medicare beneficiaries with high quality services. 
National Fraud Information Center (NFIC): The NFIC is a nationwide toll-free hotline for consumers to get advice about telephone solicitation and report possible telemarketing fraud to law enforcement agencies. NFIC Hotline 1-800-876-7060 
MyVesta.org: Myvesta.org is the nation’s first non-profit, Internet-based financial counseling and services organization. They help people to overcome their money troubles through education and special programs. Myvesta.org was founded as Debt Counselors of America























Bankrupcy Overview
	Bankruptcy laws help people who can no longer pay their creditors get a fresh start – by liquidating assets to pay their debts or by creating a repayment plan. Bankruptcy laws also protect troubled businesses and provide for orderly distributions to business creditors through reorganization or liquidation.
 
Most cases are filed under the three main chapters of the Bankruptcy Code – Chapter 7, Chapter 11, and Chapter 13. Federal courts have exclusive jurisdiction over bankruptcy cases. This means that a bankruptcy case cannot be filed in a state court. Click on the link to find More on bankruptcy cases.   The United States Courts presents an excellent nine part educational video series on Bankruptcy. 


Legal Assistance attorneys provide limited advice and assistance on bankruptcy. Generally, they may 
· explain bankruptcy, 
· help you decide whether bankruptcy is right for you, and 
· refer you to a bankruptcy attorney.
Personal bankruptcy generally is considered the debt management tool of last resort because the results are long-lasting and far-reaching. A bankruptcy stays on your credit report for 10 years, making it difficult to acquire credit, buy a home, get life insurance, or sometimes get a job. However, it is a legal procedure that offers a fresh start for people who can't satisfy their debts. Individuals who follow the bankruptcy rulesreceive a discharge—a court order that says they do not have to repay certain debts. 
There are two primary types of personal bankruptcy: Chapter 13 and Chapter 7. 
Each must be filed in federal bankruptcy court. Please click the link for the current fees for seeking bankruptcy as of June 1, 2014.  Attorney fees are additional and can vary widely. The consequences of bankruptcy are significant and require careful consideration. 
Chapter 13 allows you, if you have a regular income and limited debt, to keep property, such as a mortgaged house or car, that you otherwise might lose. In Chapter 13, the court approves a repayment plan that allows you to pay off a default during a period of three to five years, rather than surrender any property. 
Chapter 7, known as straight bankruptcy, involves liquidating all assets that are not exempt. Exempt property may include cars, work-related tools and basic household furnishings. Some property may be sold by a court-appointed official—a trustee—or turned over to creditors. You can receive a discharge of your debts under Chapter 7 only once every six years. 
Both types of bankruptcy may get rid of unsecured debts and stop foreclosures, repossessions, garnishments, utility shut-offs, and debt collection activities. Both also provide exemptions that allow you to keep certain assets, although exemption amounts vary. Personal bankruptcy usually does not erase child support, alimony, fines, taxes, and some student loan obligations. Also, unless you have an acceptable plan to catch up on your debt under Chapter 13, bankruptcy usually does not allow you to keep property when your creditor has an unpaid mortgage or lien on it. 
 
Frequently Asked Questions & Answers





















Identity Theft

Identity theft occurs when someone uses your name, Social Security number, credit card number, or some other identifying information for their own use. It occurs when someone takes your personal information without your knowledge to commit fraud or theft.

It can sometimes take considerable time and effort to clear up credit and other personal records after someone's identity had been stolen. The Federal Trade Commission's website  provides excellent information and guidance in combating Identity Theft.  The website also makes it easy to file a complaint if your identity has been stolen. Exactly which steps a victim should take will vary depending upon individual circumstances and how the identity was misused. 
If you are or think you are an victim of identity theft or identity theft fraud, contact a legal assistance attorney: 
· Tools for Victims of Identity Theft
· Identity Theft Information for Military Families  
· Federal Laws 












Top of Form
Three-day Cooling Off Rule
 
If you buy something at a store and later change your mind, you may not be able to return the merchandise. But if you buy an item in your home or at a location that is not the seller's permanent place of business, you may have the option. The Federal Trade Commission's (FTC's) Cooling-Off Rule gives you three days to cancel purchases of $25 or more. Under the Cooling-Off Rule, your right to cancel for a full refund extends until midnight of the third business day after the sale. 

The Cooling-Off Rule applies to sales at the buyer's home, workplace or dormitory, or at facilities rented by the seller on a temporary or short-term basis, such as hotel or motel rooms, convention centers, fairgrounds and restaurants. The Cooling-Off Rule applies even when you invite the salesperson to make a presentation in your home. 

Under the Cooling-Off Rule, the salesperson must tell you about your cancellation rights at the time of sale. The salesperson also must give you two copies of a cancellation form (one to keep and one to send) and a copy of your contract or receipt. The contract or receipt should be dated, show the name and address of the seller, and explain your right to cancel. The contract or receipt must be in the same language that's used in the sales presentation. 

Some Exceptions 

Some types of sales cannot be canceled even if they do occur in locations normally covered by the Rule. The Cooling-Off Rule does not cover sales that: 
  are under $25; 
  are for goods or services not primarily intended for personal, family or household purposes. (The Rule applies to courses of instruction or training.); 
  are made entirely by mail or telephone; 
  are the result of prior negotiations at the sellers permanent business location where the goods are sold regularly; 
  are needed to meet an emergency. Suppose insects suddenly appear in your home, and you waive your right to cancel; 
  are made as part of your request for the seller to do repairs or maintenance on your personal property (purchases made beyond the maintenance or repair request are covered). 

Also exempt from the Cooling-Off Rule are sales that involve: 
  real estate, insurance, or securities; 
  automobiles, vans, trucks, or other motor vehicles sold at temporary locations, provided the seller has at least one permanent place of business; 
  arts or crafts sold at fairs or locations such as shopping malls, civic centers, and schools. 

How to Cancel 
To cancel a sale, sign and date one copy of the cancellation form. Mail it to the address given for cancellation, making sure the envelope is post-marked before midnight of the third business day after the contract date. (Saturday is considered a business day; Sundays and federal holidays are not). Because proof of the mailing date and proof of receipt are important, consider sending the cancellation form by certified mail so you can get a return receipt. Or, consider hand delivering the cancellation notice before midnight of the third business day. Keep the other copy of the cancellation form for your records. 

If the seller did not give cancellation forms, you can write your own cancellation letter. It must be post-marked within three business days of the sale. 

You do not have to give a reason for canceling your purchase. You have a right to change your mind. 

If You Cancel 
If you cancel your purchase, the seller has 10 days to: 
  cancel and return any promissory note or other negotiable instrument you signed; 
  refund all your money and tell you whether any product you still have will be picked up; and 
  return any trade-in. 

Within 20 days, the seller must either pick up the items left with you, or reimburse you for mailing expenses, if you agree to send back the items. 

If you received any goods from the seller, you must make them available to the seller in as good condition as when you received them. If you do not make the items available to the seller -- or if you agree to return the items but fail to -- you remain obligated under the contract. 

Problems 
You can submit a complaint online about sales practices that involve the Cooling-Off Rule, or you can write: 

Consumer Response Center 
Federal Trade Commission 
Washington, D.C. 20580 

The Rules' complete name and citation are: Rule Concerning Cooling-Off Period for Sales Made at Homes or at Certain Other Locations; 16 CFR Part 429. 

You also may wish to contact a consumer protection office in your city, county, or state. Some state laws give you even more rights than the FTCs Cooling-Off Rule, and some local consumer offices can help you resolve your complaint. 

In addition, if you paid for your purchase with a credit card and a billing dispute arises about the purchase (for example, if the merchandise shipped was not what you ordered), you can notify the credit card company that you want to dispute the purchase. Under the Fair Credit Billing Act, the credit card company must acknowledge your dispute in writing and conduct a reasonable investigation of your problem. You may withhold payment of the amount in dispute, until the dispute is resolved. (You are still required to pay any part of your bill that is not in dispute.) To protect your rights under the Fair Credit Billing Act, you must send a written notice about the problem to the credit card company at the address for billing disputes specified on your billing statement within 60 days after the first bill containing the disputed amount is mailed to you. 
If the 60-day period has expired or if your dispute concerns the quality of the merchandise purchased, you may have other rights under the Act. If you have questions about the Fair Credit Billing Act, write for the free brochure entitled Fair Credit Billing. Write: 

Consumer Response Center 
Federal Trade Commission 
Washington, D.C. 20580 
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Credit Card Protection
 
To protect those seeking credit, Congress adopted the Consumer Credit Protection Act (CCPA). The CCPA requires the disclosure of the cost of credit to all potential borrowers, and provides a number of other protections for consumers. For example, the CCPA states that no credit card may be issued to an individual unless he requests or applies for it. 15 U.S.C. 1673, et seq. 

A credit card holder may be liable up to $50.00 for the unauthorized use of the card, unless he or she notifies the card issuer of loss before the unauthorized use occurs. Before any liability can be incurred, however, the card issuer must have notified the cardholder of the potential liability and provided the cardholder with a description of a means by which the card issuer may be notified of any loss or theft of the card. Finally, unless the card itself provided some means of identifying the holder, such as a photograph or signature, no liability will be incurred for unauthorized use.

Other provisions of the CCPA require disclosure of information concerning interest rates in credit transactions, limit the techniques that can be used in advertising credit, require the establishment of procedures to settle disputes about credit billing and prohibit restriction of credit availability because of sex or marital status.

Those who encounter problems with credit are protected by the Fair Credit Reporting Act  (FCRA), 15 U.S.C. 1681, et seq., which allows access to credit reports and an opportunity to correct inaccuracies in them, and the Fair Debt Collection Practices Act (FDCPA), 15 U.S.C. 1692, et seq., which limits the methods creditors can use to collect debts.
Fair Debt Collection Practices Act  
The Fair Credit Reporting Act 
 
For more information, consult a legal assistance attorney near you .  
Credit Card Act of 2009
On May 22, 2009, the Credit Card Accountability, Responsibility, and Disclosure Act (CARD) was signed into law.   
Key Elements of the Credit CARD Act of 2009 
 
Bans Unfair Rate Increases:  Financial institutions will no longer raise rates unfairly, and consumers will have confidence that the interest rates on their existing balances will not be hiked. 
Bans Retroactive Rate Increases: Bans rate increases on existing balances due to "any time, any reason" or "universal default" and severely restricts retroactive rate increases due to late payment. 
First Year Protection: Contract terms must be clearly spelled out and stable for the entirety of the first year.  Firms may continue to offer promotional rates with new accounts or during the life of an account, but these rates must be clearly disclosed and last at least 6 months. 
Bans Unfair Fee Traps:
Ends Late Fee Traps: Institutions will have to give card holders a reasonable time to pay the monthly bill – at least 21 calendar days from time of mailing.  The act also ends late fee traps such as weekend deadlines, due dates that change each month, and deadlines that fall in the middle of the day. 
Enforces Fair Interest Calculation: Credit card companies will be required to apply excess payments to the highest interest balance first, as consumers expect them to do.  The act also ends the confusing and unfair practice by which issuers use the balance in a previous month to calculate interest charges on the current month, so called "double-cycle" billing. 
Requires Opt-In to Over-Limit Fees: Consumers will find it easier to avoid over-limit fees because institutions will have to obtain a consumer’s permission to process transactions that would place the account over the limit. 
Restrains Unfair Sub-Prime Fees: Fees on subprime, low-limit credit cards will be substantially restricted. 
Limits Fees on Gift and Stored Value Cards: The act enhances disclosure on fees for gift and stored value cards and restricts inactivity fees unless the card has been inactive for at least 12 months. 
Plain Sight /Plain Language Disclosures: Credit card contract terms will be disclosed in language that consumers can see and understand so they can avoid unnecessary costs and manage their finances.
Plain Language in Plain Sight:  Creditors will give consumers clear disclosures of account terms before consumers open an account, and clear statements of the activity on consumers’ accounts afterwards.  
Real Information about the Financial Consequences of Decisions: Issuers will be required to show the consequences to consumers of their credit decisions. 
Issuers will need to display on periodic statements how long it would take to pay off the existing balance – and the total interest cost – if the consumer paid only the minimum due. 
Issuers will also have to display the payment amount and total interest cost to pay off the existing balance in 36 months. 
Accountability: The act will help ensure accountability from both credit card issuers and regulators who are responsible for preventing unfair practices and enforcing protections.
Public posting of credit card contracts:  Today credit card contracts are usually available only in hard copy and not in plain language. Now issuers will be required to make contracts available on the Internet in a usable format.  Regulators and consumer advocates will be better able to monitor changes in credit card terms and evaluate whether current disclosures and protections are adequate. 
Holds regulators accountable to enforce the law:  Regulators will be required to report annually to the Congress on their enforcement of credit card protections 
Holds regulators accountable to keep protections current: 
Regulators will be required to request public input on trends in the credit card market and potential consumer protection issues on a biennial basis to determine what new regulations or disclosures might be needed. 
Regulators will be required either to update the applicable rules, or to publish findings if they deem further regulation unnecessary.
  
Increases penalties:  Card issuers that violate these new restrictions will face significantly higher penalties than under current law, which should make violations less likely in the first place. 
Cleans Up Credit Card Practices For Young People at Universities.  The act contains new protections for college students and young adults, including a requirement that card issuers and universities disclose agreements with respect to the marketing or distribution of credit cards to students. 
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